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Fiamma and Indel B. The synergy of two Italian brands with
a common vision on the value of Made in Italy in the international
outdoor market. A co-branding experience that inspired the brands
to cross borders to talk about the emotions behind their products.

OUTDOOR
MADE IN ITALY

How did the co-branding with OFF come about and what
are the synergies between a historic brand like Fiamma,
with over 75 years of history under its belt, and the
young brand launched by Indel B with the intention of
revolutionising the outdoor industry?
This collaboration stems first and foremost from a
common vision between the two companies, which, although
they have the same target market, the outdoor industry, they
have very different product ranges that do not compete with
each other, and therefore they are perfectly able to coexist.
A central point that unites us is definitely our dedication
to research and innovation. For Fiamma, this aspect also
translates into the need to do many photoshoots to show the
many new products in the range. By joining forces, there has
been a beneficial cross-pollination and an opportunity for both
brands to show themselves to different and new markets.
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Giovanna Colombo,
Marketing & Communication manager Fiamma

Striking locations, breathtaking landscapes, and
destinations that make you dream. You followed first-hand
the products made in France in Chamonix and in beautiful
Northern Spain in Cantabria and the Basque Country. What
kind of experience was it?
The experience with OFF was indeed very positive,
both on a human and a professional level. We were able to work
together, respecting the needs of both brands, and face any
obstacles as if we were part of the same company, with the goal
of bringing home the best possible result. As for the locations,
they were so beautiful that the breathtaking scenery at times
made us forget that we were away on business. With a smile we
would overcome the late hours as we waited for a sunset or in
order to shoot at dawn. Not being a big fan of cold weather, as
a destination I would choose the Basque Country, although the
Chamonix experience was very important to us. Having always
done summer shoots, the winter session allowed us to put a
different slant on our photos.
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We are coming out of a tough time globally because of the
pandemic, so the desire to travel is getting stronger. Smart
working has generated new opportunities and provided
so much inspiration for new housing solutions. What are
the biggest outdoor trends and what might be the future
developments in the industry?
The issue is very heartfelt and timely, and now more
than ever we can say that our payoff "Home is everywhere"
is true. If you have a house that travels, you can go anywhere
and feel at home. People truly want to escape and they need
that freedom. The biggest trend in terms of sales and interest
is the more compact types of vehicles, such as mini vans and

larger vans first and foremost, because they bring together the
ability to travel and cost optimisation. A mini van can be a family
vehicle, used for daily transportation, and it easily converts
on weekends into a travelling home. Cost efficient, compact
and easy to manage: these are the main benefits of this
exponentially booming industry segment. In addition, the trend
today is to produce design products that are increasingly closer
to the automotive world in terms of aesthetics as well. Today's
van or mini van buyers are more willing to purchase if they have
top comfort details in terms of quality and design, which is
typical of the automotive market.
7

Proudly focusing on Made In Italy seems to be a constant driver
for Fiamma and a guarantee of the brand’s product line. What is
the perception of the end user and what are the real benefits of
this policy?
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Made in Italy is always a calling card and a strength,
which can be recognised by certain characteristics such as
our attention to detail, the creativity of our solutions and the
products that last over time. These are all characteristics that
are 100% Fiamma. The fact that our products are designed,
developed, tested and manufactured in Italy allows us to show
this uniqueness. We want to convey the unique qualities of Italian
lifestyle, based on connection, friendship, and good food. Our
brand has several original qualities, and we believe that showing
them in our marketing is also a core value.

“Fiamma has always been proud
to be Made in Italy, as it is our calling card
and a true company strength.”
8

FROM THE OCEAN TO THE DESERT

OFF magazine

issue two / From the ocean to the desert

VANLIFE IN SPAIN ON THE ROAD
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Turning a van into a home... if you are still sceptical about it, you
should follow The Nirvan. This Van Life duo converted their
van space and created a miniature studio apartment, where
everything you would need for a pleasant trip is condensed into
a handful of square meters. When outfitting their home on two
wheels, they used Plein-Aircon air conditioning, a Cruise built-in
refrigerator, and an Indel B OFF Travel Box to take on-the-road
comfort to the next level.

MILANO

SANTANDER
BILBAO
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BARDENAS
REALERS

When you are faced with one of those
crossroads in life, it seems that the choice
always dictates that you have to give up
something, but does setting off on an
adventure really mean giving up your daily
comforts altogether?
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In one of their latest adventures, The Nirvan set out to explore
northern Spain. Departing from their immobile home, they
drove in the direction of Bilbao and passed the Basque city
in order to head straight for the ocean. Surf, sun, the smell
of the salty air, and extraordinary sunsets were their fuel of
choice for days as they explored the coast above Santander.
From their water Van Life adventures, the tour continued with

a radical change of scenery. The couple reached Bardenas
Reales, a natural park an hour away from Pamplona that has
extraterrestrial landscapes. Spain's extravagantly shaped
canyon and semi-desert landscape is a World Biosphere
Reserve where you can breathe magical air and come into
ancestral contact with the land and all of nature.
14

The power of the
ocean in every
breath, without
ever giving up the
comforts of a perfect
Van Life holiday.
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Van Lifers can deal with all of it in total comfort, thanks to the
conveniences of today's technology. Exploration, which before
might not have been possible because of the limits of fatigue,
time and energy, now has fewer and fewer obstacles and opens
the door to new excitement and walkable scenarios. The Nirvan
allowed themselves to be buoyed by the strong winds that run
on the canyon's surface, they plunged into its ravines and took
a few photos under one of its most famous landmarks, the
Cabezo Castildetierra.
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The couple followed the Blanca Baja trail, a 34-kilometre loop
in the centre of the area, where you can wander along the deep
canyons that are home to seasonal rivers, and the valley floor
that have detached cabezos, the iconic sculptures created by
natural erosion and resemble heads balanced on long hills of
rock. This part of the Bardena owes its name to the presence
of whitish salts that spread over the entire surface, making
the landscape even more magical. It is an experience that for
many people might be a limitation, with the adverse conditions
of a desert wilderness park to explore in all its facets. But new

“Being free from the constraints of electricity
allows you to discover enchanted places
where you can express your whole self as
you immerse yourself in nature.”
17

When creating its products, OFF has this
same desire to express ourselves, to live
life or even create new experiences.
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Would they do it again? Yes, absolutely. The desire for
adventure is a small fire that, as soon as it is fuelled, immediately
takes over, pushing you to go beyond your limits in order to find
yourself. It is like finally releasing yourself from a constant brake,
and discovering what true freedom is. It is throwing your heart
over the hurdle, when all you have ever been taught is that there
is only one right way to do things, and the brain boycotts any

other possibility by creating excuses or false reasons or doubts
that justify continuing to stand still. But deep down you know
that true happiness lies beyond that limit. It is a gut feeling, a
feeling in your heart, and even when you are not listening it is
there to tell you that there is another, more adventurous and
unique way to do things, which changes from person to person.
19
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In the interview in this issue of the magazine, we want to ask
a few questions to people who have the best tools to assess
the potential of Indel B OFF products, with direct feedback
from the customers. Massimo Rabboni, owner of Quelli Dei
Camper park for rentals and outfitting, tells us more. How
did your relationship with Indel B OFF come about? And
what benefits did it oﬀer you?
I begin by saying something that may seem obvious,
but for an entrepreneur it really is not: our goal is to provide
excellent comfort. When we must choose between quality and
affordability, many of our competitors opt for the latter path,
which I understand and do not criticise, but we are on the path
of quality. People lived through the pandemic and they have so
much desire to get on the road, to travel on-the-road, to have
more spontaneous and less planned experiences - there is a
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Massimo Rabboni,
Quellideicamper.it

great need for adventure. This need is not necessarily related
to saving money, although it is important in the world of RV
travellers, especially for multi-person families. On the contrary,
those who have approached this lifestyle have been high-end or
upper-middle-class customers, the people who would normally
have chosen a luxury hotel, and who now want to have new,
more personal experiences and go down roads less travelled,
but without giving up comfort. I contacted Indel B because I
knew their work with OFF and it was the answer I was looking for.
We had a trial run that confirmed and probably exceeded my
expectations. So I equipped the whole range of campers with
Indel B OFF air conditioners. One of its greatest advantages
is its extraordinary performance in terms of absorption, which
is measured according to the energy consumption that the
vehicle can afford to have.

CUSTOMERPROOF
SUCCESS
22
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Would you like to give us your technical opinion on Indel B
OFF's AC products? What are your thoughts on eﬃciency,
installation ease, and applied technologies?
As a technician, installations have never been a problem
for me. And that is a huge plus. In addition to rentals and thus
installation on our own vehicles, we also deal with providing setups to customers with their own vehicles, and having to couple
any technology to the roof of an ever-changing vehicle can be
a definite obstacle capable of even being a deal breaker. When
in the development phase, thinking about the tool’s adaptability
is crucial: Indel B certainly did, and we can mount it smoothly
in any condition. It is an incredibly flexible and versatile item.

Another important value for anyone working in our industry
is reliability. Given the rooftop installation and physical
characteristics of air conditioners, there are annoyances that
often come up with other products, such as condensation in
the passenger compartment, water ingress from the mounting
holes, and malfunctions with prolonged use. All of which
ruin the customer's comfort experience and turn it into an
inconvenience that needs to be avoided. With Indel B OFF we
did a trial by fire. We installed the products during the rental
season, therefore a time of high demand, more expectations,
tighter timelines and less patience. Everything went well, and
this is significant indicator.
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feedback. Our clients have given us detailed stories about their
vacations on cliffs, desert areas, and hot highways, and did so by
emphasising how far they were able to push themselves beyond
the standard limits. Indel B products really expand the horizon of
one's adventures.

What feedback did you get from your customers after
experiencing Indel B OFF's AC? Are there any diﬀerences in the
impressions of renters compared to buyers?

Those who rent say nothing. And in all of these years
of experience, I have learned that this is the best feedback
ever. Sometimes people try, dare I say hope, to find fault
wholeheartedly. To have never received any complaints and to
have seen only satisfied faces at all times is a testament to a great
service and a product that leaves nothing to chance. In addition,
renters are often one-time users, who do not use RVs as a habit
and who do not have the on-the-road experience of Van Lifers
and campers. So the customer doesn't know how many things
could actually go wrong. But they are solved by Indel B's products
and excellent installation that respects the characteristics of the
van. Buyers, on the other hand, show much more enthusiasm. The
products fully meet customers' expectations and even exceed
them. In my work I tend to never create false hope and to truthfully
and honestly talk about the potential and also the limitations of
the products I sell, but with Indel B we have received only positive
24

What is the reasoning behind the choice of the diﬀerent types of
vehicles? Motorhome or Camper Van? Why do consumers choose
one or the other?

Lately the market has been going back to preferring
smaller options, so we are seeing a large increase in demand
for Camper Vans, or small semi-integrated vans. This is partly
because a certain segment of customers are giving up their
second car and they prefer buying a van that allows them to use
it for both holiday and city travel. Choosing a van is transversal.
Long-time campers feel they need a vehicle that can be
manoeuvred and is easy to drive, while young campers have a
spirit of adaptation and a desire for adventure that leads them to
select a compact vehicle.
25
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At the foot of the king of the Alps

OF THE ALPS
The mountains during the winter in a van: for some it is a
challenge that is too difficult. For others it is an experience so
breathtaking they can't refuse. If the setting is the highest peak
in Italy and second highest peak in Europe, saying no to this
26

adventure becomes impossible. Mont Blanc, at 4,807 meters, is
called The King of the Alps and surely owes its name not only to
its height but also to its extraordinary magnificence.
27
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Amid glaciers, lakes, forests, and snow-capped mountains, the
winter landscape surrounding Chamonix-Mont-Blanc is a mustsee treat for Van Lifers, who explore the area each year and treat
themselves to exciting new vistas and an intimate, solitary dive
into nature, just a stone's throw from the ski resorts that attract
visitors from around the world each year. Van Life gives you the
freedom to open up avenues for unprecedented adventures,
with suggestions that are whispered from traveller to traveller
to make sure not to spoil these favourite spots. This guarantees

that the travellers can return for a unique experience every time,
thanks also to new technological comforts that mitigate climate
obstacles. Even in cold weather, however, to make sure you
can have an experience that is totally free of detailed planning
constraints, and having to go back to the city, having a refrigerator
in your van is essential. Cooling technology that takes into
account energy factors for autonomy, sustainability, and energy
savings, with a design that can adapt to tight spaces and that
sees the value in aesthetics - this is the mission of OFF.
28

Independence, energy
savings and a design
that can fit into tight
spaces - this is the
mission of OFF.
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A perfect set-up for you to get lost
in an off-road adventure that never
makes you give up on your comfort.
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With the Elite, Drawer and Cruise refrigerator lines, the
features of built-in refrigerators reach their maximum
efficiency: installation flexibility, aesthetic integration with
vehicle décor, automatic door locking systems, and versatility
of configuration of shelves and interior compartment
baskets. A perfect set-up so you can get lost without worry
in an unlimited off-road adventure that doesn't sacrifice the
comfort of a vacation exploring the granite formations and
glacier valleys of Mont Blanc.
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The new Slim line has been carefully designed to facilitate
installation on vehicles with limited interior space.
The vertical development makes it possible to have a
generous interior capacity comparable to a domestic
refrigerator. With the power saving mode, customers

2023
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can optimise power consumption during plein-air use
with significant energy savings while preserving battery
life. A convenient Silent Night function also allows you to
enjoy greater acoustic comfort while still maintaining high
refrigeration performance.

LED touch display for temperature control
Silent Night mode for noise reduction
Power Saving function for plein-air use
Handle equipped with a lock for ventilation
when the refrigerator is off
Custom door panel with reversible opening
33

SLIM
Installation refrigerators

For more information
discover SLIM on

OFF magazine

off.indelb.com

SLIM 70

SLIM 90

SLIM 140

Product class

70 L

Product class

90 L

Product class

140 L

Consumption

0,290 kWh/24h
(230V / 50Hz)

Consumption

0,340 kWh/24h
(230V / 50Hz)

Consumption

0,450 kWh/24h
(230V / 50Hz)

Dimensions HxWxD

822x420x469 mm

Dimensions HxWxD

976x420x504 mm

Dimensions HxWxD

1454x420x540 mm

For more info download the catalogue → off.indelb.com
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OFF is a project of Indel B, cooling solutions.

off.indelb.com

